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EEEEEEEE--------Recruitment at UMRRecruitment at UMRRecruitment at UMRRecruitment at UMRRecruitment at UMRRecruitment at UMRRecruitment at UMRRecruitment at UMR

Automated & Targeted  HTML EmailAutomated & Targeted  HTML Email

Happy BHappy B--day Emailday Email

Homepage (new in May 31)Homepage (new in May 31)

Chat RoomsChat Rooms

Online Visit, Reservations, Special Event Online Visit, Reservations, Special Event 
SignupsSignups

Online Application with credit card/eOnline Application with credit card/e--check check 
paymentpayment



Customer Relation Customer Relation Customer Relation Customer Relation Customer Relation Customer Relation Customer Relation Customer Relation 

Management (CRM)Management (CRM)Management (CRM)Management (CRM)Management (CRM)Management (CRM)Management (CRM)Management (CRM)

�� Why we needed to use CRM at UMRWhy we needed to use CRM at UMR

�� WhatWhat’’s important about its important about it

�� Response timeResponse time

�� AutomationAutomation

�� Person hoursPerson hours



Goals (from RFP)Goals (from RFP)Goals (from RFP)Goals (from RFP)Goals (from RFP)Goals (from RFP)Goals (from RFP)Goals (from RFP)

1.1. Integrate external data from sources such as PSAT, Integrate external data from sources such as PSAT, 
ACT, NRCCUA and Hogan Personality Inventory with ACT, NRCCUA and Hogan Personality Inventory with 
campus data collected in PeopleSoft campus data collected in PeopleSoft 

2.2. Ability to send, track, report, and trigger automated Ability to send, track, report, and trigger automated 
response on all electronic communicationresponse on all electronic communication

3.3. Provide a easy user interface for adProvide a easy user interface for ad--hoc reporting and hoc reporting and 
list generationlist generation

4.4. A QuasiA Quasi--Portal solution to provide targeted information Portal solution to provide targeted information 
to prospective students based upon their reported to prospective students based upon their reported 
interest, demographics, and admissions data/statusinterest, demographics, and admissions data/status

5.5. The ability to run adThe ability to run ad--hoc surveys that store results to hoc surveys that store results to 
the prospective studentthe prospective student’’s information s information 



We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2We Chose EMT Connect2

1.1. Cost Benefit AnalysisCost Benefit Analysis

2.2. User FriendlinessUser Friendliness

3.3. Flexibility: recruit and retainFlexibility: recruit and retain

4.4. Off campus hosting for backupsOff campus hosting for backups

5.5. 24 hour customer service24 hour customer service

6.6. Ability to integrate with existing databases:Ability to integrate with existing databases:

7.7. ACT AIM, PeopleSoft and other purchased ACT AIM, PeopleSoft and other purchased 

datadata



• All  Freshman & Transfer emails are created, stored and distributed through the 

system (10% automated)

• All AIM ACT student profile is now available for segmentation and reporting

• Used to generate and segment all direct mail and telecounseling prospective 

student lists that include prospects (bought names), inquiries (students who 

contact UMR), applicants and admits as target audiences (PSAT, NRCCUA, 

PLAN, ACT)

• Admissions coordinators generate territory market status reports

• Automatic weekly reports are now generated and emailed to the assigned liaison 

for SDP, WLI, SMIS, CAS, Transfer Program and Freshman Recruiting

• Student VIP pages are LIVE

• 75% of recruitment staff training is complete

Current Connect2 Applications At UMR 





Select your interest





Features of contact viewing and “filters”
� Easy to import data from external sources and export data into Excel files

� Customized data entry views for different job functions

Example: Phone receptionist have simple bio-demo view, but Admission 

Counselors have a detailed admissions data view

� Ability to save import layouts for future use

� “Filter” (query) builder wizards and “test filter” feature

� Duplicates check with ability to add/update/delete data for managing data integrity

� Contact and Communication history screen 





Track email results—have an instant understanding of the success of 
your e-mail transmission and the corresponding results 

Maintain consistent branding—creating and storing email templates for 
future use allows for staff to use pre-approved templates with the current 
branding standards.

Personalized communications—the ability to personalize e-mails using 
stored prospective student contact information allows us to have a more 
positive and personalized experience with our contacts.

Streamline tasks—scheduling and automating e-mails allows UMR staff 
to set up communications once and move on to other tasks knowing that 
the emails will be delivered on time. 

Email Benefits



Email Templates



Email Creation



Email Scheduling



Email Results



• AUTOMATE AUTOMATE AUTOMATE

(ex: weekly admissions reports, email communications, etc)

• Create specialized student/market segment reports and 

surveys

• Continue to increase VIP page content

• Expand training and use to additional campus communities

• Working with AITS to create an automated data interface 

between Connect2/Oracle (PeopleSoft)

• Better integrate the links between VIP and Joe’s Self Service 

to create a stronger “portal-type” environment for 

prospective and enrolled students

• RETENTION INITIATIVE-Launch the “Success Chain”

communication sequence

What’s next?
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